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摘  要 












































As emerging pillar industry of the 21st century, cultural industry is the most 
potential and vitality of the future social development of emerging industries. With 
its low carbon, green, environmental protection, high-tech features and advantages, it 
can be a new carrier, new forms and new power of regional economic development. 
This study put cultural industry of Gansu Zhongheng real estate development group 
co., LTD. (Gansu Zhongheng Group) as the research object. It began from the status 
of the study of culture industry at domestic and abroad, through the SWOT analysis 
method, in-depth analysis of external environment and internal conditions of Gansu 
Zhongheng Group cultural industry development, and then, constructed Gansu 
Zhongheng Group cultural industry development strategy alternatives on this basis, 
and using expert opinion to evaluate schemes, finally determined the Gansu 
Zhongheng Group cultural industry development strategy. 
After analyzing and comparing the cultural industry development in Gansu，this 
paper proposed overall strategy and a phased development objectives of Gansu 
Zhongheng Group, and focus on these three main business system selected which 
were the construction of industrial parks and tourist attractions, and cultural 
characteristics of services, and outdoor advertising media, and also comparative and 
analysis advertising media, film and television production, journalism, publishing, 
the internet and new media, theatrical performances and other areas,  then in the 
pattern of existing diversification, it will revitalize the integration of resources and 
try hard to form collaborative management, joint development of a benign trend 
within various industries. 
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甘肃文化产业首次超过百亿元，达到 108 亿元，同比增长 38%，占全省 GDP 比
重达 1.71%，全省全年共开建重点文化产业项目 70 个。①截至目前，甘肃文化
法人单位达到 7958 家，从业人员 17.1384 万人，总资产 513.89 亿元，较 2012
年分别增加了 3205 家、5.93 万人和 215.63 亿元，同比增长了 67%、53%和 72%，













                                                        
① 参见网站 www.epaper.gansudaily.com.cn 施秀萍．甘肃省文化产业年增加值首超百亿元 王三运作出批示
给予高度肯定．甘肃日报[P]．2014.1.18 
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